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When We Consider Impact

We are touched by the seven 
generations that precede us and 
touch the seven generations who 
follow.

~Iroquois Proverb



History can help us connect to our 
shared mission and purpose. 

It can also be platform for sharing 
that mission with others – inside & 
outside the firm.  

Corporate Connection



SSE, Inc.
25th Anniversary-2008



Murphy Company
Centennial Celebration-2007



Brinkmann Constructors
20th Anniversary Video/DVD



Getting Started
Key Events & Mission Moments 

Turning points, defining moments, enduring 
values

Movers & Shakers
People who make an impact

Memory Keepers
Savers and archivists (aka “packrats”)

Essential Artifacts
Logos, diagrams, mascots, models, etc.



Next Steps
• Build timeline & collect images.
• Interview mover/shaker or 

memory-keeper; expand what 
you know and tap them for 
ideas & involvement.

• Facilitate internal discussion –
how does history differentiate  
firm & apply to marketing.

• Other ideas?  Commitments
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